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Thank you for your ongoing interest in strengthgrearly child care and education. If you have
any questions about the network or this Updatetaab\bby Hughes Holsclaw, Program
Director for Early Childhood and Family Economicc8ess, Institute for Youth, Education, and
Families, National League of Cities at: holsclaw@uarg, phone — 202/626-3107, or fax —
202/626-3043.

NLC NETWORK NEWS

» Kirsta Millar, Senior Program Associate for Early Childhood Education departs NLC.

Dear Members of the NLC Early Care and Educatidg Betwork,

| wanted to personally let you know that after mdefiberation, | have decided not to
return to work from maternity leave so that | canecfor my son, Owen, on a full-time
basis.

The decision to leave NLC and the YEF Institute waifficult one. | have truly
enjoyed my work at the Institute, and in particutgetting to know many of you as
members of the NLC Early Care and Education Citijwdek. | have consistently been
impressed with the important work that you do imtyoommunities to promote early
childhood success. Thank you for your contributit;mthe Network and for your
commitment to building positive outcomes for yowgdren and their families in your
cities and towns.

Abby Hughes Holsclaw will remain your key contaciNd.C on municipal roles in
promoting early childhood success.

I wish you all the best in your work on behalf @iuyg children!
Sincerely,

Kirsta Millar
Contact information after 10/3/05: kirstamillar@itmail.com

* Chloe Kaplan to leave NLC to work with young children in DC school Chloe Kaplan,
early childhood intern for the YEF Institute, wilé leaving NLC to pursue work with a
Washington, DC area elementary school. She wilbiking with very young children who
have recently relocated to the US and do not speakish. Chloe will use innovative
teaching methods to help these young internatistu@lents learn English. NLC wishes
Chloe the best of luck in her pursuits!



* 2005 National Summit on Your Cities Families a suass.Last week’s Summit drew over
200 municipal leaders who are working to improwe ltiies of children, youth, and families
in their communities. Workshop sessions highlightezlatest innovations from
municipalities across the country and providedip@dnts with strategies and ideas for
achieving progress for children and families initikemmunities. For more information
about the Summit in San Antonio, please see thekisédNation’s Cities Weekly at:
http://www.nlc.org/content/Files/NCW100305.pdf

* NLC works with cities to reach out to the Gulf Coas In response to cities’ desires to
create personalized relationships with cities ing@dy Hurricane Katrina, the National
League of Cities is working with the state leagizesiake those connections. Many cities
would like to “adopt” a Gulf Coast city, while ottseare seeking to make direct donations of
money, personnel, or equipment. NLC has askeda# seagues to communicate interest
from their cities in a city-to-city match. The stdeagues in Louisiana, Mississippi, and
Alabama, working with their offices of emergencymagement, have agreed to make those
matches.

The National League of Cities is working with theuisiana Disaster Recovery Foundation,
a non-profit foundation designed to accept donatiormeet the immediate and long-term
needs of the thousands of Louisiana citizens whesg have been devastated by Hurricane
Katrina. NLC hosted a meeting last week of Waslungirea groups that will assist the
foundation. For more information seeww.louisianahelp.org

NLC'’s Institute for Youth, Education, and Familisgplaying a lead role in convening a
group of experts that will focus on steps to asststs and states as they seek to respond to
Katrina’s impact on children and the delivery aidal human services. The group initially
will look at large-scale resource needs (from fatler other sources); information
dissemination and technical assistance needs;satxepecialized expertise; and more
targeted (including philanthropic) responses.

CITY SPOTLIGHT : HARTFORD, CONN. (Pop: 121,578)

NOTE: This spotlight provides an opportunity tdhga ideas from other network members.
You are encouraged to share information about mal efforts, so that we can spotlight
your activities and best practices in a future t@da

On May 16, 2005, Mayor Eddie A. Perez announcedHtmgford Blueprint for Young Children

as part of his plan to better the welfare of Hadf&onnecticut’s 18,000 children ages eight and
younger.The Hartford Blueprint for Young Childrés a comprehensive five-year $106 million
plan that aims to enable Hartford’s children toieeé success in school and in life.

Joining Mayor Perez in making the official announeat at Mount Olive Child Development
Center were Commissioner Betty Sternberg, Supewiaiet Robert Henry, Chris Hall of the
Hartford Foundation for Public Giving, and Elainenfnerman of the Connecticut Commission
on Children.

Although approximately $110 million of federal, t&tgand city funds are currently allocated for
the health and education of Hartford’s youngeddchin, Mayor Perez does feels that this
spending is inefficient. Mayor Perez feels thattfdad is falling short of adequately preparing



children for school and ensuring that they recemeslical care during such important years in
their growth.

Robert Henry, the Superintendent of Schools amdddr in early childhood matters, estimated
that 50 percent of Hartford’s kindergartners begghool unprepared. Some research shows that
access to prenatal care and infant health carernsenn Hartford than elsewhere in Connecticut.

The first steps toward creating an infrastructure © support early childhood success.

Early childhood success has long been at the frebf Hartford’s vision. Since the 1950’s, the
city government in Hartford has operated a welbgguzed early care and education program
through the Department of Health and Human Services

In 1997, state legislation created a School Readipeogram in Connecticut, with Hartford
serving as one of fourteen key beginning commuifiéne program, overseen by the Mayor’'s
Office and a School Readiness Council, operatadgram of one thousand early care and
education spaces for four-year-olds. The Hartfardlie Schools are a major part of this
program, operating hundreds of slots located imyegkementary school in the city.

Under the Mayor’s direction, a team of early chddt professionals and community leaders
developed th&lueprintto build on these existing initiatives. The plaifi assist the City in
expanding early care from birth to age eight, iasheg family support, aiding in the transition to
kindergarten, supplementing student performande 3t grade, and providing a focus on
comprehensive preventative health services.

TheBlueprintincludes six goals and the steps necessary tovechieasurable outcomes for
young children. The goals are:

Universal screening and home visiting for all newisoand their families;
Neighborhood-based family support programs for lasiwith young children;
Universal access to quality child care and earlycation programs;

Transition planning to assist families as theitdrein enter kindergarten;

Strategies to promote K-3 educational excelleme@uding literacy and numeracy; and
Universal access and use of well-child and othattheare services.

oA WNE

Regarding th@&lueprint Mayor Perez said, “We don’t have to re-inventwhieel. We are
looking to enhance it.” His efforts stem from hergonal belief that children must be educated,
nurtured, and provided for from the moment theykamen to ensure a positive future.

The Office for Young Children

In addition to théBlueprint Mayor Perez has created the Office for Youngdhit to unite and
strengthen Hartford’s existing 305 programs thates¢he city’s children from newborn to age
eight. The office includes a paid staff that wilhke it their goal to see that prenatal care, early
childhood medical care, and preschool programefieeed universally in Hartford.

Mayor Perez has high expectations for what thec®ffiill offer. His visions include medical
professionals visiting the homes of families withldren under five and enrolling families with
young children in literacy courses and parentirg®ts. The Office will be charged exclusively
with leading and driving early childhood educatissues in the city.



The Office’s recently appointed executive direcfor, José Colén-Rivas, formerly the Senior
Director of Early Childhood Education and Accretiga with Hartford Public Schools, reports
to both the Mayor and the superintendent of thealsh He will be responsible for planning,
innovation, and tracking a minimum of $35 millionannual expenditures that the city and
schools will utilize directly for early care andusa@tion.

The Cabinet for Young Children

In 2004, Mayor Perez, in partnership with the Fad Foundation for Public Giving and along
with the Connecticut Commission on Children andHiagtford Public Schools, asked experts in
childhood education to chart a new course for leadtfo strengthen the policies and services to
their youngest citizens. The Mayor urged the cdyto wait until children are in kindergarten to
promote their health, safety, and academic andikdevelopment.

After a seven-month review, the group presentedBtheprintto the Mayor, along with a
significantly changed organizational leadershipdtire for the city to drive the plan. This
structure calls for the creation of a Mayor’'s Cabifor Young Children, in addition to the Office
for Young Children. The Cabinet will be a groupafal experts that will advise Mayor Perez
and other city officials on children’s affairs apdlicy. Cabinet members will include the
superintendent of the schools, representativesogframs that offer health care, education, and
philanthropic support to the city’s young childramd others.

The overarching goal of these efforts is to pronsatecation and success from birth. The City of
Hartford believes that the early childhood infrasture it is building through thelueprint for
Young Childrenthe Office for Young Children, and the CabinetYoung Children will

provide the necessary means to strengthen youtdyemiand put them on the path to a lifetime
of education.

To view the Blueprint, visibttp://www.hfpg.org/matriarch/documents/BluepriniReport.pdf

For more information, contact:
Jeffrey Daniels

24 Beverly Road

West Hartford, CT 06119
phone/fax: 860-233-5552
jeffreydaniels@sbcglobal.net




STRATEGY SPOTLIGHT :
PusLIC EDUCATION CAMPAIGNS

NOTE: Strategy spotlights can help spark ideasrthght be appropriate for your community
If you have additional approaches to contributeha® month’s topic, please pass them along so
we can add them to this list for future use.

THE STRATEGY IN FOCUS

This spotlight provides an introduction to commuaticn campaigns by outlining the process of
developing a campaign, summarizing the existirggdiiure on early care and education
messaging, and highlighting examples of local aasitbnal parent education campaigns. Cities
interested in launching campaigns may learn froeselexamples, and potentially streamline the
process by adapting existing campaigns to meel ¢uzds.

WHAT CITY LEADERS CAN DO

Each communications campaign is unique, but thega®of developing a campaign is not
necessarily unique. The following list describes pinocess of developing a campaign. If city
leaders choose to modify an existing campaigs, still important to go through these steps to
ensure the campaign has the same goals, targetnaedand impact in another location. Each
step concludes with suggestions for city leadetake action.

City leaders and staff can take the following stiepdesign a public education campaign:

» Clarify the goals of the campaignDetermining the purpose of the campaign is the firs
and most important step; successful campaigns ¢laae, simple goals. The initiative is
intended to provide parents with the informatiarp®orts, training, and opportunities
they need to foster early childhood success. Exasnpil campaign goals may include
linking parents to available resources, helpingepts choose child care, educating
parents about how children learn, and creatingftipparents on how to keep children
safe.

Action StepConvene a team to determine the goals of the cgmpa

» Identify the target audience.The initiative targets parents and caregiversooing
children, but local teams may want to define thigdhaudience even more narrowly.
New parents need different information and resaitican parents of toddlers, and
parents selecting child care need unique suppans fhose who choose to stay at home
with their children. The more narrowly defined theget audience is, the more effective
the message can be. Cities may choose to develepatenessages to speak to different
slices of the parent audience.

Action StepConvene a team to identify the target audiencedatermine if separate
messages are needed to achieve the goals of thmaicanior each audience.

* Develop a clear and compelling messagéhe campaign message comes directly from
the campaign goals, and crafting the message isfapart science. There are multiple
polls and studies about messages on early careduwa@tion to assist cities in developing



a message. There are also examples of nationabealdcampaigns that have translated
these polls into campaigns. There is no need tweai the wheel, but be sure the
message resonates with the target audience ifiadagt existing campaign. As Deborah
Popely of Popely & Company, Inc. says, “If the naggsspeaks to you, and you're not
the target audience, it's probably wrong.” Even onewvo focus groups can help verify
that the message is meeting the goals of the cgmpaid reaching the target audience.

Action StepDevelop expertise in message development by:.chainommunications
consultant, seeking help from the communicatiommdenents at a local university, or
becoming familiar with the existing literature acmmpaigns. Brainstorm potential
campaign messages with the team and test thesagesssith the target audience(s).

» Develop the campaign materialsCampaign materials can take many forms such as
radio or television ads, websites, or print materfhaillboards, guides, pamphlets, flyers,
newspaper ads). As a rule, print materials aréethst expensive to develop and
distribute and television ads the most expensiwavéver, television will generally have
more of an impact, especially if it airs during begewing times. San AntonioBarly
On campaign refers parents to a phone number for mtmemation, and the television
and radio ads generate twice as many monthly aaltee print ads. When deciding
where to focus resources, consider the impacteo€tdmmunications medium as well as
the cost of production and distribution.

Action StepDevelop a budget for the production and distrifmutof campaign materials.
Contact local television, radio, and newspaperetsifior free media. Consider
approaching hospitals and other businesses abonsepng the campaign by paying for
production costs. Consider which campaign matealaésady exist that meet the goals of
the campaign and whether or not these materialbeaustomized.

* Implement and evaluate.The final steps are to implement the campaignesadliate its
progress to make sure it is meeting the campaigisgBvaluations can be expensive, but
Chicago’sStart Earlyand Houston’€arly Connectionprovide examples of surveys that
show how the campaigns changed public knowledgelijsles to evaluations under Local
Public Education Campaigns). If the budget doesafiotv for a formal evaluation,
informal measures are also useful. For examplepasdnts who respond to the campaign
(by calling a resource number, attending an esaugssing a service) how they heard
about it. This can be an informal method to deteemvhich communications medium
has the most impact.

Action StepEnlist the Mayor and other local champions to twutihe campaign and
incorporate the message into their public appeasar@ontact the research and
evaluation department of local universities abaatl@ating the campaign.

Perhaps the most difficult step in designing a camigations campaign is developing the
message. Unfortunately, there is no consensus #i®best messages to use when
communicating with parents. Most of the existirigriature focuses on mobilizing the public and
policymakers to improve early care and educatidicies. Still, the resources noted in the
following city examples may be helpful in guidingaisions about message selection. All of
these resources can be downloaded from the Internet



CITY EXAMPLES

The following examples highlight the efforts of seal cities that launched early childhood
education campaigns. All of these campaigns inclndesages and materials that target parents,
and could be adapted by another city.

= Boston, MA Mayor Thomas Menino startéfbuntdown to Kindergartem partnership
with the public schools and other local organizaiolrhe campaign includes a set of
resources for parents to guide them as they prebpairechild to enter school. The
Countdown to KindergarteGuide includes information on choosing and regisgefor
school and a poster with a countdown during theth®leading up to school. Children
registered for kindergarten can go to any publticaliy during the summer and receive a
free tee-shirt and list of events and activitiest they can attend for free when they wear
the shirt. For more information, visiiww.countdowntokindergarten.org/

= Chicago, IL The Start Earlypublic awareness campaign built public support for
investing in quality early childhood education bgghasizing the need to “start early”
with all children. Using paid ads, earned mediatsgies, and a corps of local
spokespeople, the campaign encourages legislataggprove proposals that: ensure that
quality preschool is universally available for patgewho choose it; give parents more
choices for — and better access to — high-qudltitlgd care programs; provide better
training and benefits for early childhood teacharg] support parents in their critical
role. Surveysindicate a growing number of lllinois voters agstate government should
do more to improve the quality of early childhoadgrams. The television and radio ads
are available for others to use as public servicancements. For more information,
contact Julie Parente, Director of Communicatiang12-516-5551.

- View the radio and television ads atvw.voices4kids.org/campaigns.htm
« PowerPoint presentation on the design and evaluafithe campaign are at:
http://www.earlycare.org/pollingtonga.htm

= Houston, TX Early Connectionsa project of the Collaborative for Children, is a
community collaboration to educate and inform ptsechild care providers, teachers,
and the general public on the importance of edrllgloood development to a child’s
future growth and achievemetarted in Houston in the fall of 20(Rarly Connections
is raising awareness by distributing educationadsages and materials that recommend
specific actions adults can take to stimulate th&@tive development of young children.
These messages are being delivered to the gendalat through the media to targeted
neighborhoods, public policy makers, parents, amdgivers.

« General informationhttp://www.earlyconnect.org/index.htm
+ Results of Houston Survey of public knowledge aotkptial effective messages:
http://www.earlyconnect.org/documents/ECTotal Suri?®F.pdf

= Miami, FL Teach More/Love Moris a multi-media public awareness campaign
sponsored by The Early Childhood Initiative Fourmiatind United Way Success By 6
in Miami-Dade County, FL. It was developed in coctien with an early childhood/pre-
kindergarten initiative supported by former Miamad® Mayor Alex Penelas. The
campaign provides information and resources altmutmiportance of preparing young
children for success in school and in life. The paign includes radio and print ads, a



website, and a toll-free 24-hour number that parant caregivers can call for

information on child development, choosing quatityid care, and connecting to

available services. The information line is avdgalp English, Spanish, or Creole.

« General website linkattp://www.teachmorelovemore.org

+ Forlogos, radio spots, and jingles:
http://www.teachmorelovemore.org/PressMedia.asp#tog

= Portland, OR TheEarly Words: A Child is Always Listenimyoject is a collaborative
initiative designed to emphasize everyday thingema and caregivers can do to
enhance literacy and language development forremldged O - Szarly Word’s
promotes the idea that talking and reading to yatmigiren during this important period
increases the brain’s capacity for literacy andjiege skills as well as lifelong learning.
TheEarly Wordsinitiative was created by tl@ommission on Children, Families &
Communityof Multnomah County in partnership with the Ored@@enter for Career
Development in Childhood Care and Education Midtnomah County LibraryMt.
Hood Community College, the Oregon Child Developt@walition, and child
development experts. The library now leadsEady Wordsinitiative with these partners
and othersEarly Words collective vision is that by kindergarten, allikciien will have
the language and literacy skills they need to seat@e school and beyond. For more
information, seewww.earlywords.net

= San Antonio, TX San Antonio’s Better Jobs Initiative developed sepaieducation and
public education media campaign callédyly On! The City collaborated with a local
TV station and local public relations firm to credéhe campaign. The campaign includes
brochures, TV and radio spots, and billboards. Tammpaign also provides parents with
information that they can use to foster the heatkyelopment of their children.
« General websitehttp://www.sanantonio.gov/comminit/EarlyOn/Early@sp

= Seattle, WAAs part of Project Lift-Off, Seattle’s early childbd initiative, the City
launchedGetting School Readyllhe Foundation for Early Learning now hosts the
campaign, which supports parents as their chil@rérst teachers and promotes access to
high-quality early learning environmen@Get School Readyhcludes information on
parenting support, selecting child care, and parsmivement, as well as print materials
in seven different languages.
« General informationhttp://www.earlylearning.org/gsr/gettingschoolredudml.
«  Website for parents and caregiverp://www.earlylearning.org/gsr/parents.html
« Getting School Ready! Guidbttp://www.earlylearning.org/gsr/gsrguide/gsr-

english.pdf

RESOURCES

Early Care and Education Coalitier Pyramid Communications conducted focus groups and
extensive communications research on behalf oEtdréy Care and Education Coalition in
the state of Washington. Their findings represdnésh look at the complex challenge of
convincing parents of the importance of providinglity early care and education services
in a variety of settings. The findings and recomdations provide insight into the
skepticism that parenfsel about programgender differencei talking about early
education and care, and prioritized messages atsnbenefits, and solutions. The Early
Care and Education Coalition explores general istaés about early childhood




development and recommends language to be usedtalkemy with parents. For a
summary of the findings, go taxww.earlyeducationcoalition.org/messages.php

Frameworks Institute- The Frameworks Institute has several publicattbas address what
they call the “critical gap” in public understandinthat the average person has a vague and
misleading impression of early childhood developtraerd what shapes it. Frameworks has
pioneered the concept of "simplifying models," &iad examined how these models can help
or hinder public learning about any specific sosale. Their research indicates that “school
readiness” is a simplifying model that is more effifee with experts and policymakers than
with parents and the general public. Instead, vihertarget audience is parents, they suggest
using the term “brain architecture” as a simplify@nalogy of how development works and
how experiences affect the structure of the bitidsCount E-Zine Issue No. 19 — Opening
Up the Black Box: A Case Study in Simplifying Me{@@003).
http://www.frameworksinstitute.org/products/issugaming.shtml

For additional Frameworks documents on this togee;
http://www.frameworksinstitute.org/products/ecdrgpshtm]

Berkeley Media Studies Group (2083)'he Berkeley Media Studies Group presents a ipedct
guide to messages and communications strategiebdhmactivate public support for early
childhood care and education. BMSG gathered argtsnesed by advocates working on
early care policies at the local, state, and natitavels, and with the help of EDK
Associates, tested those arguments to see howatexyagainst strong opposition. The
result is a hierarchy of frames that gives advacaftective messages for any early care
policy issue. These messages include: “supporyoumgest citizens”; “we can do what we
put our minds to”; “with so many kids in care, &get it right”; “child care is early
learning”; and “young brains develop at fantastites”.Making the Case for Early Care and
Education: A Message Development Guide for Advecé2603)
http://www.bmsg.org/pdfs/YellowBook.pdf

National Public Awareness Campaigns:

The following examples summarize national campafgoased on parent education. These
campaigns are designed for local communities tptati@m, with most of the materials
available at no cost or a nominal cost.

Born Learning— United Way of America is partnering with the Ad@cil and Civitas to create
an innovative public engagement campaign that hgdpsnts, caregivers, and communities
create quality early learning opportunities for ggwchildren. This public service campaign
will raise awareness of the importance of qualéglyelearning and increase parental
knowledge and skills by recommending simple actjparents can take to help their children
be ready for school. The Born Learning campaigiughes nationwide television, radio, and
print ads in English and Spanish; billboard andgitaads in targeted areas; parent and
caregivereducation materiafthat can be customized locally; a website witl,tip
information, and resources for parents and caregjiamd support for community impact
activities.

This national effort grew out of the Chicago “Bdrearning” early childhood awareness
campaign. The Office of the Mayor and the City Diépant of Human Services collaborated
with local partners and organizations such as tilesén Institute, Irving Harris Foundation,



Civitas, the Ounce of Prevention Fund, and Voicedllinois Children to develop and
implement the campaign.

To view the ads or receive materials, contact P&uhyldkraut at 212-984-1928 or
pschildkraut@adcouncil.omgyr download the tools atww.bornlearning.org

Parenting Counts- KCTS/Seattle Television, in cooperation with PB&s developed a public
broadcasting, multimedia initiative, entitl®érenting Counts: A Focus on Early Learning
Using content provided by the Talaris Researchtlist theParenting Countg€ampaign
disseminates research-based information about hddren think, feel, and learn and
supports parents with examples of best parentiagtices.

The goals of the initiative are:

» Stimulate greater awareness of early learningh(lvrtfive years);
* Promote more effective parenting and caregivefsiigces; and
» Enhance parent-child relationships.

TheParenting Countgampaign includes on-air and print resources tachat parents and
caregivers, as well as training materials for athreprofessionals. The campaign features
60-second television spots on parenting, web ressuearly learning workshops, parenting
brochures, and mini-grants. The entire campaignatsdaest parenting practices and is
designed in an easy-to-use and easy-to-understamadf.

For more information, seéttp://www.talaris.org/parentingcounts.httmcontact Cindi
Pendergraft, Director of Marketing, 206-529-6898, 803,cp@talaris.org

Parents’ Action for Childrerfformerly the | Am Your Child Foundation)— Parémgtion for
Children is a national non-profit organization deded to advancing the interests of families
and young children. Parents' Action develops pagdatation materials, connects parents
with one another, and fights for issues such dyg education, health care, and high quality
and affordable child care. The website offers aglaic parenting, as well as a forum for
parents to share their advice. Parents’ ActiorClioifdren sells a variety of videos/DVDs and
print materials to educate parents. The | Am Yohidvideo series addresses critical
parenting, early childhood, and school readinesseis including early bonding and
attachment, quality child care, early literacycgine, health and nutrition, and child safety.
In the fall of 2005, Parents’ Action will launchkchild nutrition and wellness initiative to
give parents actionable information and tools &vpnt obesity in their homes, schools, and
communities.

For more information contact Sharon Huanglatang@ parentsaction.csggo to
www.parentsaction.org

Safe Kids Worldwide- Safe Kids Worldwide is the premier media resodocall aspects of
childhood unintentional injury prevention. Founded 987 as the National SAFE KIDS
Campaign byChildren’s National Medical Centa&vith support fromJohnson & Johnsoiit
offers:

* Injury Fact sheet;
* News Releases;
» Expert Interviews;




* Information on the Latest Recalls;

* Film Footage than can be Edited for New Ads;
* Public Service Announcements;

» Photographs; and

» Personal Testimony.

For more information, seétitp://www.safekids.org/

Mind in the Making— Mind in the Making is a national communicatiogrpaign that
translates the most rigorous and compelling reseamndearning itself, and on how children
learn best, beginning with the early years. Thseaech will be presented to the public
through:

* A multi-part television series on the science ofyelearning (launching in fall 2005);

* Research-based tips for families and caregivey®wohg children;

» Radio PSAs in Spanish and English;

* Videos for families;

» A series of learning modules for teachers of irdatdddlers, and preschoolers now being
field tested throughout the country;

» A series of learning modules for families and careg of young children;

* A book on early learning;

» Videos for special audiences, such as pediatricfansly court judges, and social
workers;

* Video “lecturettes” for college and university gachildhood courses; and

* Enhanced campaign and community mobilization oppaties and technical assistance,
in partnership with the United Way of America, #hé Council and Civitas for the Born
Learning Campaign.

Except for the television series, these resourckdavavailable in January 2006. Mind in
the Making is a partnership between Families andkfestitute and New Screen Concepts.

To learn more about Mind in the Making, view samspdétips for families and caregivers,
receive and share research information, and paatieiin planned conference calls, go to
http://mindinthemaking.org

RESOURCES FOR COMMUNITIES

The School Readiness Act of 2005-Representative Mike Castle (R-DE) introduced th& ne
Head Start Reauthorization legislation entitled Blebool Readiness Act of 2005, which will
introduce greater competition into the federal H8&att early childhood program and use it to
strengthen school readiness, increase the rokatafssand local communities in Head Start, and
protect children and taxpayers against the abuserasmanagement of federal Head Start funds.
H.R. 2123 aims to strengthen the academic compsméiiead Start and remove barriers that
hinder coordination between Head Start and suadestsite-run early childhood initiatives. For
more information, please s&é@e School Readiness Act of 2005

Child Care and Early Education Research Connections— is an effective tool for researchers
and policymakersResearch Connectioffigcilitates access to current research and firgling



datasets, statistics, instruments, and other aoabgls related to child care and early childhood
educationResearch Connectiofsghlights current research; develops and dissatesn
materials designed to improve child care policeagsh; provides technical assistance to
researchers and policy makers; synthesizes findimgsolicy research briefs; and facilitates
collaboration in the field. Visithttp://www.childcareresearch.ordg/rom the National
Association of Counties.

Launch of Center on Children and Families—The Brookings Institution launched its new
Center on Children and Families to conduct reseanchoutreach that will improve
understanding of the reasons for poverty, espgaationg working families, as well as

the potential of various policies to improve tHe kkhances of poor children. The new Center
replaces and builds upon the Welfare Reform & Beynitiative (WR&B). The Center will be
directed by Isabel Sawhill, Brookings’ Vice Presitiand Director of the Economic Studies
Program, and Ron Haskins, a Senior Fellow at BraysiPlease visit:
http://www.brookings.edu/ccf

Advice for talking to young children about Hurricane Katrina— Cheryl Lewis, the Early

Childhood editor of BellaOnlineafww.bellaonline.corpwrites that young children are likely to

be upset by images and news reports regardingtieat hurricanes and the devastation

following the storms. She offers four tips to hgpung children understand and process these

disasters:

» Encourage them to talk and/or ask questions;

* Reassure them that what they are seeing only hagdparce and not each time they see a
picture of it;

* Encourage them to do something to help in some way;

» Tell them you love them.

To read the full article, vishttp://www.bellaonline.com/articles/art35400.asp

Early childhood organizations responses to recenturricanes— ZERO TO THREE reports

that although babies and toddlers are resiliettierface of trauma and other adversities, it is a

common misperception that these young childrenaemilerge unscathed. In fact, young children

going through disasters can be very much affed¢tecesponse to hurricanes Katrina and Rita,

ZERO TO THREE has focused on helping to addreseni@ional and mental health needs of

babies and toddlers. Resources available throughZEO THREE include:

» Hurricane Recovery ResoureesResources aimed at mental health professiondls an
families and their very young children impactectihy storms.

* Ways to Take Actier Call or e-mail your Senators and Representaawvesurge them to
make new resources and relax policies to suppfamis, toddlers and their families
impacted by these disasters.

Connect for Kids has pulled together online resesifor helping those affected. These resources
include:

* Emergency Guidelines for Helping Victims;

* Giving & Getting Help; and

» Help with Healing

To access these resources visitp://www.connectforkids.org/node/3372




Other organizations have also compiled webpageseflil information on helping young

children cope in the aftermath of the recent harres:

* Helping Young Children after a Disasterfrom the National Association for the Education
of Young Children. Visithttp://www.naeyc.org/families/disaster.asp

* Resolving Fears in the Face of a Disasteirem Voices for America’s Children. For more
information visit:
http://www.voicesforamericaschildren.org/Content/iationMenu/Childrens_Policy/Voice
S _2005_Agenda/Child_Safetyl/Resolving_Fears _in Rhee of Disaster/Resolving_Fears.
htm.

* What You Can Do-fom the American Federation of Teachers. See:
http://www.aft.org/news/2005/katrina/whatcando.htm

* Helping Children Cope in the Gulf Coastrem Save the Children. See:
http://www.savethechildren.org/emergencies/usaitame_katrina_index.asp?stationpub=i_
hpb2_emer004&ArticlelID=&NewsID=

» Helping Children Cope with Crisis-National Black Child Development Institute; Africa
American Parents Project. For more informationtvisi
http://www.nbcdi.org/programs/aapp/aapp.asp

There are a number of ways concerned individualsdomate to hurricane disaster relief:

 ZERO TO THREE- Hurricane Relief Fund

* American Federation of TeachersAFT Disaster Relief Fund

* National Head Start AssociationNHSA Disaster Relief Fund

» Save the Childrer- Gulf Coast Relief Fund for Children

* National Association for the Advancement of ColdPedple— NAACP Disaster Relief
Fund

RESEARCH AND REPORTS

Poverty increase in the U.S—New Census data released today shows that U.Srtpove
increased from 12.5 percent in 2003 to 12.7 pelice2®04. Median income remained
unchanged at $44,389. Most cities with greater thanillion residents reduced poverty between
2003 and 2004, but rates in Chicago, New York,delelphia, and San Antonio increased over
the year. In addition, some big urban counties, démcentral cities and older suburbs, showed
declines in income or increases in poverty. Foranmeformation, visit
http://www.brookings.edu/comm/events/20050830.htm

Census Bureau Annual Report on Poverty —The Census Bureau released its annual report
about poverty, income, and health insurance coeeragalysts were startled to see poverty rise
by 1.1 million people from 2003 to 2004, despitenedndicators of economic growth during
that period. The number of people without healdurance also rose, from 45 million in 2003 to
45.8 million in 2004. As the Center on Budget antldy Priorities has noteghovertyand lack

of health insuranchave been growing worse since 2000. Click her@éocent and number of
persons living below poverty, by state: http://wwian.org/pdf/povertydata050830.pdf.

Study on long term effects of Brookline Early Eduction Program— According to a study
recently published in the American Academy of Peidis, urban children who attended the
Brookline Early Education Program in Boston betw#8ii2-1979 have better academic



performance, higher salaries, and better physidinaental health than urban children that did
not participate in the Early Education Program. phegram offered education and health
resources to participants and their families frarthtuntil kindergarten. To read the abstract
visit: http://pediatrics.aappublications.org/cgi/contevgteact/116/1/144Source—The

Brookline Early Education Project: A 25-Year Follay Study of a Family-Centered Early
Health and Development Intervention. Pediatrics200

OTHER EARLY CHILDHOOD NEWS

Youth Matters in Richmond. Richmond Chamber helps business community make the
connection between early childhood programs andaoa development.ike every other
chamber of commerce in America, the Greater Ricldr@mamber of Commerce strives to
promote a healthy climate for business. Unlikeudglty every other chamber in America, the
Richmond Chamber makes support for early childhdmeelopment programs a cornerstone
of that mission with its Youth Matters program. §kpring, Youth Matters contributed to the
success of a statewide Early Childhood Sum@litk here for the full article.

Increased Number of free summer meals for Detroitlldren. Mayor’s Time helps
double the number of free summer meals for kid3etroit. In a city where virtually every
child is eligible to enjoy a free lunch all sumnheng, fewer children were partaking every
year — not because they were not hungry, but bedheg parents lacked access and/or
information. This summer, the number of Detroitidign served by the USDA’s Summer
Food Service Program grew for the first time inrgghanks in large part to a campaign led
by Mayor’s Time Click here for the full article.

ZERO TO THREE's 20th National Training Institute. The National Training Institute

will be held November 4th-6th, 2005 with pre-ingtits offered on November 3rd, at the
Washington Hilton in Washington, DC. This yearterence will focus on “Keeping
Babies On The Map: Progressive Policies, Cuttingeefesearch and Innovative Practices.”
For more information and to register onlihép://www.zerotothree.org/nti~ From the
National Association of Counties




